A GUIDE TO AVOIDING BEING EATEN ALIVE IN THE MEDIA JUNGLE
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But you can’t get ahead working an ordinary
eight-hour day in the media. If that is how you're
going to do the job then go work in a bank and
count other people’s money.

There is only one way to move your career for-
ward and that is to be great every day at what you
do. Beat the competition every time. If you have a
bad day, or just a routine day, you won't be noticed.
You need to have a better day than everyone else.

Someone who can give you your next job is lis-
tening to you on radio or watching you on TV. And
they are comparing you to everyone else in your
market as they look for new talent to hire. It is what
program directors, news directors, general man-
agers and consultants do.

Today, thanks to the Internet, we can check out
talent in markets across the country from our
offices or homes.

You have to be better than everyone else. It’s
that simple. It's hard work to be better. It’s easier to
blend in and get lost in the crowd without even
knowing it.

If okay is good enough, if not putting in the
extra time to make what you're doing the best, if
taking the easy route is your way of working, if you
let spin masters or publicists shape your shows or
stories, then there is no hope for you.




